


IRRORS

Al CONTEXTUAL

Reaching audiences with great precision




Al CONTEXTUAL

Silverpush’s Next Gen Al powered solution,
introduces

hyper contextual technology called Mirrors.

Mirrors watches (frame by frame), listens (word by
word),

scan through the relevant articles and analyses
the semantics, allowing you to target audiences
with both precision and

scale, ultimately driving better brand outcomes.
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DIFFERENCE

153 YouTube "

User or 3rd party data targeting
Based on Keyword, Affinity/Audience
Targeting

Limited focus on brand safety
Keyword level customisation

2 YouTube

Reaches broader audience

= [IE3YouTube

Only places ads on relevant channels

&) Here, New Balance ad and videos !

9 is placed on the Tim Relevant brand triggers only!
— race Detecled Weah'’s video (celebrity Greater Brand safety !
= faces of NB), which is Video level custom inclusion and

- T context “"Q“ed- exclusion theme

Play (k) 980 you knew | want 1o give my mather

HZAEN Precise, Contextually relevant



TRIGGERS

FACES
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Faces of famous chefs &
Pakistani food vloggers

BRANDS

HIZAEN

Logos of competition and
other complimentary brands

oty MENU
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Proposed triggers for
SABROSO
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Targeting frozen food items
and condiments

AUDIO/TEXT
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SHAMI
CHAPLI samosa

FROZEN FOOD
PATTY KOFTA

NUGGETS

cook FOOD
SAUCES

KETCHUP
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SOLID RESULTS DUE TO HIGH RELEVANCY
PLACEMENTS
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THE RESULTS

ACHIEVED PLANNED BONUS
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HIGHLIGHTS

0.38% 0.68%

OVERALL CTR OF THE CAMPAIGN CTR 0N 15-SEC N-SKIP CREATIVE
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RESULTS
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