Challenge:

EBM launched the Young Piper’s Club (YPC), a digital +{ o
initiative designed to engage children through fun,
educational, and interactive content. However, D\ ‘6(% S st wngoinins
traditional YouTube targeting restricted direct targeting %“ oo 9% D From shirazivillsge viogs Villages
of kids, creating a challenge in eftectively reaching the | wo ,. (t,} G

R Cl Bj q
gcowt 7 e Subscribe Now M

Exam Mai Fail Honay

) | - e, . T
L T Sl 1
- W o T L i i
Lt Y = - Shirazi village viogs &
- - : = Ehs .
b W | 526K views -

RO
i = jiews + 2 months aq
Subscribe Now <
T e Watch more Y
b 1 i i e 4 The Full Story of Amba

y 7 W e = Brothers | From $45 Bil
® pd - n:wr \\youtube comi@neekitean s¥6unghipey . \ .* !
Strategy: OEROHR EE N TE 'y P

: " - — : - 10M views + 7 days ago

=" Ammi Ne Ghar Say Nik
core audience.

ge School Tour gl Meet My Teachers | Special Viog © .
To solve this challenge, we used Silverpush’s g s Bk | G Dt - g H"‘ﬂnnndﬁlm :“j"—‘“k“fj"fm ';'fa"
Mirrors Al contextual targeting to reach kids

safely and compliantly. We activated kid-related
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RESULTS

Man, and Batman; objects such as gaming
consoles and stuff toys; logos like Hot Wheels
and LEGO; and audio triggers such as English

12.5x CTR 4 Mn (approx) 1.23x VTR

and Urdu nursery rhymes relevant to Pakistan.
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